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Girls and young women world
wide are demanding social 

media companies take urgent 
action to protect them, as a 
landmark survey has revealed 
universal and shocking accounts 
of escalating online violence.

In Australia, 65% of girls and 
young women aged 15–25 have 
been exposed to a spectrum of online 
violence (compared to the global 
figure of 58%), and half of those 
who have experienced harassment 
have suffered mental and emotional 
distress as a result.

One in five Australian girls and 
young women have feared for their 
physical safety due to online threats.

Plan International, the charity for 
girls’ equality, surveyed 14,000 girls 

aged 15–25 across 33 countries, 
including Australia, Canada, Brazil, 
Benin, Japan, Zambia, the USA and 
India.

The ‘Free to Be Online’ report is the 
largest ever study of its kind to map 
the experiences of girls on social 
media. In all 22 countries, girls had 
been exposed to explicit messages, 
pornographic photos, cyberstalking 
and other distressing forms of abuse.

The most common type is abusive 
and insulting language, reported by 

more than half (59%) of 
girls, followed by deliberate 

embarrassment (41%), body  
shaming and threats of sexual 

violence (both 39%). Globally, 
attacks are most common 

on Facebook, where 39% have 
suffered harassment, followed by 
Instagram (23%), WhatsApp (14%), 
Snapchat (10%), Twitter (9%) and 
TikTok (6%).

Disturbingly, one in five (19%) who 
had been subject to online violence 
significantly reduced their use of social 
media, while one in 10 (12%) changed 
the way they expressed themselves 
online. Almost half (44%) of all the 
girls and young women surveyed said 
social media companies needed to do 
more to protect them.
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Biggest ever global study 
of girls’ experiences 
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Social media is the new frontier
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Plan International
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This abuse damages girls’ lives offline, 
with one in five (22%) of those surveyed 
across 22 countries saying they or a  
friend have been left fearing for their 
physical safety. One in three (39%) re
ported low selfesteem, and a similar 
number (38%) said the harassment 
caused mental and emotional stress. 
One in five (18%) said it caused problems 
at school.

In Australia, 1,000 girls and young 
women aged 15–25 were surveyed as part 
of the global research. On most measures, 
they fared worse than the global average. 
The Australian data showed:
• Australian girls are huge consumers 

of social media. Almost all surveyed 
(99%) use social media and three
quarters surveyed (75%) are frequent 
users.

• Twothirds (65%) of Australian girls 
and young women reported that 
they have experienced some form 
of online harassment on a social 
media platform. Most girls started 
to experience harassment on social 
media between the ages of 12–16.

• 44% of Australian girls report having 
experienced harassment on Facebook, 
followed by 35% of girls experiencing 
harassment on Instagram and 24% 
of girls experiencing harassment on 
Snapchat.

• When asked who was perpetrating the 
violence: 40% said they experienced 
harassment from people at school 
or work, 29% said a friend and 16% 
former partners. More than onethird 
of girls (38%) said they had been 
harassed by anonymous social media 
users.

• For girls who identified as LGBTIQ+ 
online, close to half said they exper
ienced harassment due to their sexual 
or gender identity, and 60% of girls who 
identified as an ethnic minority said 
they had been specifically targeted 
because of this.

• Of the Australian girls we spoke to, 
threequarters (71%) said that they or 
other girls had experienced negative 
effects, including lower selfesteem, 
mental or emotional stress or trouble 
at school, due to being harassed on 
social media platforms.

• One in five (21%) have experienced 
feeling physically unsafe as a result of 
online harassment.

• When we asked girls and young 
women who was responsible for en
acting positive change to stop online 
harassment, close to half of all 
Australian girls (45%) identified social 
media platforms as best placed to 
address it (when asked to choose from 
a list including governments, police, 
civil society, and other internet users).

CEO of Plan International, Susanne 
Legena, said as more girls worldwide are 
living their lives online than at any point 

in history, the impact of spiralling levels 
of abuse were deeply troubling.

“Social media has profoundly shaped 
our society in ways none of us expected 
and COVID19 has driven billions around 
the world to shift their existences online. 
It has given voice to millions of young 
people to fight for their rights and a better 
future. But social media also has an ugly 
side, where the worst of humanity has 
manifested, violence has flourished to 
the point where for many girls, abuse is a 
day to day reality,” Ms Legena said.

“When you consider the shockingly 
high number of girls worldwide who 
are subject to abuse every time they 
participate in discussions online, in 
addition to being hassled and harassed 
on the street when they step outside 
their homes, and that harassment is 
a form of violence, there is no space —
virtual or other — where girls are safe 
and free from violence.

“As a result, girls are reporting long 
term mental health prob lems and in 
many cases, are opting out of expressing 
themselves and their opinions for fear 
of retribution, and sometimes removing 
themselves from these platforms 
altogether. Once again, as we’ve seen 
with street harassment, 
perpetrators are using 
their perceived power 
to silence girls and to 
force them out of spaces 
that should be safe and 
welcoming for them. 
And this is absolutely 
unacceptable.

“There’s no doubt 
about it: social media 
is the new frontier for 
gendered violence and 
the rapid escalation 
we’ve witnessed during 
the coronavirus pan
demic is chilling.

“The bitter truth we 
must accept is this: online 
violence is serious. It 
silences girls’ voices and 
it causes real and lasting 
harm. So we must ask, 
what are we going to do 
about it?

“Everyone is account
able for keeping girls 
safe, from individuals 

to bystanders, to govern ments. 
We’re starting our campaign to 
clean up the internet with the 
social media companies, because 
that is who girls have told us they 
want to respond to this, first and 
foremost.”

Plan International Australia’s 
girlled campaign calling on social 
media companies to improve 
reporting has been launched. It 
feeds into the global campaign 
and aims to create a critical 
mass of voices calling for social 
media companies to make vast 

improvements to their platforms to 
protect girls, listen to them, to take their 
complaints seriously and to clean up the 
feeds.

“There are mechanisms on every plat
form to report abuse and harassment and 
indeed many of these social media giants 
have made vast improvements recently, 
but the reality is that abuse is endemic. 
It is thriving under COVID19 lockdowns, 
it’s global and almost universal in its 
nature, yet the consequences for those 
who perpetrate it are arbitrary and 
oftentimes nonexistent.

“Girls tell us that when they report, often 
clearly quite horrific offensive content is 
inexplicably deemed as acceptable and 
even when their attackers are banned, 
they’re back at it days later and often 
under the protection of anonymity. The 
system is broken and something needs to 
change.”

The open letter to social media com
panies can be accessed here: 
<https://plan.org.au/free-to-be-online/>.

Source: Based on Media Release 5 October 2020 © 
2021 Plan International Australia. For the full article visit: 
<https://www.plan.org.au/media-centre/social-media-
new-frontier-for-gendered-violence-as/>. 

Continued from page 1

The eSafety Commissioner (eSafety)  
helps Australians deal with online abuse. 

If someone is threatening or harassing you 
online, read our tips and advice about how to 
deal with cyberbullying (for people under the age 
of 18) or how to deal with adult cyber abuse. You 
can also report cyberbullying to us. 
If someone has shared, or is threatening to 
share, an intimate, nude or sexual image of you, 
you can make an imagebased abuse report to us. 
If someone is contacting you and you don’t want 
them to, read our advice about unwanted contact.

If you are the target of online abuse, remember 
it is not your fault. Everyone should be free to 

interact online without the fear of abuse.

www.esafety.gov.au
Source: Based on The eSafety Commissioner <https://www.esafety.gov.au/>. 

© Commonwealth of Australia Creative Commons Attribution (CC BY-NC-ND 4.0) 

Social media services and online chat  
are great ways to stay in touch and find  

new friends, but there are also risks.

www.esafety.gov.au
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A new research report from the eSafety 
Commissioner shows that the digital 

environment can be a great equaliser for 
young people with intellectual disability, 
but there are challenges in navigating 
potential online pitfalls.

“Young people with intellectual dis
ability are using the full range of 
connected devices, including multiple 
social media services. Being online 
in this way is a game changer for this 
group, allowing easier social connections 
and communications. However, for 
these young people there can also 
be real struggles understanding and 
negotiating the social world. This can 
lead to communication difficulties and 
vulnerability in social interactions. They 
may find it difficult to read social cues, 
regulate their behaviour, understand 
boundaries or judge if someone is 
trustworthy,” says eSafety Commissioner 
Julie Inman Grant.

“Because of these challenges, young 
people with intellectual disability may 
be at higher risk of online scams, 
cyberbullying, harassment or grooming 
by sexual predators. They may also 
need greater support to increase their 
awareness and ability to stay safe 
online and build resilience in the face of 
setbacks.”

Interviews highlighted a range of online 
safety issues in relation to young people 
with disability engaging online. Although 
these experiences are like those of other 
young people, the response strategies 
adopted by young people with intellectual 
disability are significantly different. Rather 
than reaching out and seeking support, 
young people with intellectual disability 

responded to neg 
ative online exper 
iences by shutting 
down and avoiding 
the use of a partic 
ular platform or, in 
more extreme cir 
cum stances, avoid 
ing digital devices  
and on line interac 
tion altogether.
Other findings in
clude:
• Parents and car 

ers expressed a 
sense of inad 
equacy in terms  
of understanding 
and navigating 
digital technol
ogies and the 
internet. They don’t want to deny their 
children the benefits of engaging online 
but feel a need to protect their children 
from perceived and actual online 
threats (by restricting their use of digital 
technologies and the internet).

• Parents and carers are also often 
astounded, and sometimes alarmed, 
by what their children do online. Young 
people surprised adults with what they 
could do online or with digital devices.

Parents and carers interviewed as part 
of this research reported using a range 
of strategies to manage young people’s 
time online. These include having con
versations and setting rules, and using 
technology such as filters or switching 
off WiFi to either restrict time online or 
access to certain types of content.

“Providing more support and tailored 
advice, which takes into account young 
people’s preference for digital formats, 
will encourage young people with 
intellectual disability to continue to be 
active online as empowered, resilient, 
digital citizens, rather than lose access 
to the benefits that technology offers 
at the first hurdle. Improving the digital 
confidence of parents and carers is also 
a necessary step in building the digital 
resilience and support networks of young 
people with intellectual disability,” says 
Julie Inman Grant.

“Outlined in our Protecting voices 
at risk online statement, eSafety is 
developing a youth engagement strategy 
to hear directly from young people in an 
ongoing fashion about their online safety 
experiences and needs. This will ensure 
eSafety services and programs reflect 
youth voices,” says Ms Inman Grant.

In addition, eSafety’s continuing 
research, community consultation and  
collaboration with educators and front
line workers will build and improve the 
evidence base for new online safety 
strategies that incorporate the needs of 
specific groups including young people 
with intellectual disability.

About eSafety
eSafety is the first government agency in 
the world dedicated exclusively to online 
safety.

We are committed to helping all 
Australians have safer experiences on
line by removing harmful content from 
the internet, as well as through a range 
of prevention, education and early 
intervention measures.

Source: Based on Media Release by The eSafety 
Commissioner 3 Dec 2020 <https://www.esafety.gov.au/
about-us/newsroom/navigating-online-world-young-people-
intellectual-disability>. © Commonwealth of Australia 
Creative Commons Attribution 4.0 (CC BY-NC-ND 4.0). 

Navigating the 
online world: 

young people with 
intellectual disability

Author: eSafety 

NEED SUPPORT?
Lifeline — 13 11 14

Kids Helpline — 1800 55 1800
Headspace  

<https://headspace.org.au>
Search oneplace for a service near 
you <https://www.oneplace.org.au>

If you are in immediate danger  
dial ‘OOO’



Three in every four Australians hold a 
negative view about Aboriginal and 

Torres Strait Islander people, according 
to stark new research [11 June 2020]. 
As ANU researcher Siddharth Shirodkar 
explained, these views can lead to wide
spread racism. 

This study presents stark evidence 
of the solid invisible barrier that 
Indigenous people face in society. But 
the data is actually not about Indigenous 
Australians, it’s about the rest of us.

Yet while many Australians hold 
such negative views, many know very 
little about Aboriginal and Torres Strait 
Islander peoples, histories and cultures. 

Don’t speak over us, or for us
For a long time, Aboriginal and Torres 
Strait Islander people have been calling 
for nonIndigenous people to listen to what 
we are saying and not speak over us, or for 
us. One great way to do that is via Twitter.

There are growing networks of 
Indigenous people online who are 
exerting significant influence on society 

here in Australia and worldwide. This was 
made evident in the recent Black Lives 
Matter protests across Australia, where 
Indigenous people used social media to 
bypass traditional news organisations, 
demanding to be heard. 

But more work must be done. As 
activist LyndaJune Coe wrote this week

the energy and power of huge 
crowds marching the streets … 
must be maintained if we are to 
impact societal change through an 
attitudinal shift.

Support Indigenous people by 
retweeting, listening
Social media has the potential to amplify 
Indigenous voices and provide many 
sources of information for nonIndigenous 
people to learn more about Indigenous 
people, histories and cultures. 

Part of this work is for nonIndigenous 
people to listen to Aboriginal and Torres 
Strait Islander people and support them 
by retweeting their posts and educating 
themselves on the issues.

Twitter in particular can be used as a 
forum for inquiry, curiosity, and political 
teaching and learning. 

IndigenousX @IndigenousX
One example of this is IndigenousX, 
which provides a space to amplify 
diverse Indigenous voices. It was 
created in 2012 by Gamilaroi man, Luke 
Pearson, and features a rotating series 
of hosts. Wakka Wakka woman, activist 
and student Bizzi Lavelle is the current 
host [June 2020].

Below are nine other people and 
organisations worth following. Of course, 
there are many more you should follow 
than are listed in this article. 

Lynda-June Coe @LyndaJune1
Coe just finished a stint as an 
IndigenousX host. She is a Wiradjuri and 
Badu Island woman, PhD candidate, 
cultural educator and activist. She is one 
of the many young, powerful Aboriginal 
women activists demanding justice and 
rights for Aboriginal peoples. 
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Ten Twitter accounts you should be following if you want to 

listen to Indigenous Australians 
and learn

11 June 2020  

Author: Bronwyn Carlson, Professor, Indigenous Studies, Macquarie University 
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Dr Debbie Bargallie  
@debbiebargallie
Griffith University senior research fellow 
Dr Debbie Bargallie is the 2019 recipient 
of the prestigious WEH Stanner Award. 
This is for the best academic thesis 
written by an Indigenous person. 

Her research on racism in the Australian 
public service has just been published in a 
book. She is one of only a few Indigenous 
race scholars in Australia.

Nessa Turnbull-Roberts  
@TurnbullVanessa
Nessa is a Bundjalung writer and activist 
and winner of the Australian Human 
Rights Commission’s 2019 Young 
People’s Human Rights Medal. She is 
a law and social work student, who has 
dedicated her life to fighting against the 
injustices that disproportionately affect 
Indigenous peoples. 

Hayden Moon @hayden_seek94
Hayden is a Wiradjuri Brotherboy and 
activist, who advocates for Indigenous 
LBGTQI+ peoples and those with dis
abilities. They promoted online access so 
people with disabilities could participate 
in last week’s rallies. 

Aboriginal Health in Aboriginal 
Hands @NACCHOAustralia
The National Aboriginal Community 
Controlled Health Organisation is 
Australia’s peak body for Aboriginal 
health. They use social media to be in 
touch with Indigenous people across 
Australia and provide uptodate health 

information and news of importance to 
us, including safe practices when joining 
protest marches during the COVID19 
pandemic. 

Secretariat of National Aboriginal 
and Islander Child Care @SNAICC
The Secretariat of National Aboriginal 
and Islander Child Care (SNAICC) is the 
national peak body representing the 
interests of Aboriginal and Torres Strait 
Islander children and families. 

SNAICC is a nongovernment, not
forprofit organisation, governed by a 
national executive of Aboriginal and 
Torres Strait Islander people, drawn 
from members in the early childhood 
education and family support sectors. 

Celeste Liddle @Utopiana
Celeste is a Arrernte woman, feminist, 
union organiser and writer. She has a 

column in Eureka Street. Celeste has 
contributed to a number of anthologies 
of note, including Growing Up Aboriginal 
in Australia and Mothers and Others. 

Amy McQuire @amymcquire
Amy is a Darumbal and South Sea Islander 
woman from Rockhampton. She is a PhD 
candidate at Queensland University and 
journalist. She has 13 years experience 
in the Indigenous media sector and was 
a reporter for Buzzfeed. She has also 
written for The Saturday Paper, The 
Guardian and The New York Times. 

Amy is also the cohost of an 
investigative podcast called Curtain — 
centred around the wrongful conviction 
of an Aboriginal man.

Dr Sandy O’Sullivan @
sandyosullivan
Dr Sandy O’Sullivan is a Wiradjuri acad
emic. They are an associate professor in 
creative industries at the University of 
the Sunshine Coast. Sandy’s research 
focus is on empowering and engaging 
national and international First Nations’ 
Communities, and includes queer stud
ies, art and music.

Professor Bronwyn Carlson is an Aboriginal 
woman who was born on and lives on D’harawal 
Country in NSW Australia. 

Source: This article is republished from The Conversation 
under a Creative Commons licence (CC BY-ND 4.0). Read 
the original article at: <https://theconversation.com/ten-
twitter-accounts-you-should-be-following-if-you-want-to-
listen-to-indigenous-australians-and-learn-140353>.

It is difficult to open any social 
media app without seeing 

food posts filling up the 
screen. Online media serves 

as a way to keep in touch with the happenings of what our friends and 
families are eating. Perhaps unsurprisingly, regularly viewing the food 
choices of those around us can impact our own consumption habits.

How could social media impact my eating habits?
• Social and online media nudge us toward different behaviours, both 

positive and negative. Studies have shown that regularly viewing 
what our peers are consuming can subconsciously influence our 
personal food choices.

• We tend to copy what we view — if we believe that our friends are 
eating a healthy diet based on what they publish on social media, we 
tend to include a greater amount of fruit and vegetables in our diets.

• Advertising companies can reach us directly with 
online and social media. We have limited control 
over the type of food that is advertised to us. 

How could I use social media to support 
healthy eating habits?
• Identify qualified health professionals and 

organisations for food and eating advice.
• Be mindful of advertising efforts, especially 

around discretionary foods.
• Use social and online media to inspire you to 

try new foods and recipes at home.

Where can I find healthy recipes online?
• Heart Foundation: <https://www.heart 

foundation.org.au/search/%22recipe
categories%22>.

• Healthier Happier: <https://www.healthier.
qld.gov.au/food/recipes/>.

• NAQ Nutrition (Nutrition Australia Qld): 
<https://naqld.org/recipe/>.

food files 
with

Andrea Love
SENIOR HEART HEALTH COORDINATOR  

HEART FOUNDATION 

      Social media 
                 and food
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What happens when you combine a 
cultural obsession with thinness, 

a bit of organised propaganda and 
a catchy hashtag? Enter the ‘bikini 
bridge’: the space between the bikini 
and the lower abdomen that occurs 
when bather bottoms are suspended 
between the two hip bones. 

On January 5, 2014, anonymous 
internet trolls on 4chan, an imageboard 
website, launched ‘Operation Bikini 
Bridge’, a campaign aimed to garner 
buzz and popularity for a littleknown 
term (first coined on Tumblr in 2009). 

4chan is an anythinggoes community 
notorious for sharing intentionally 
offensive content and hacking the 
attention economy. Operation Bikini 
Bridge did just that. The plan was to 
“create propaganda parading the ‘bikini 
bridge’ to be the next big thing” and 
target people who had bodyconscious 
predispositions. 

We studied the evolution of the 
campaign, analysing over 10,000 
#bikinibridge tweets. The campaign 
began with a barrage of propaganda 
from troll accounts. Within a week, 63% 
of #bikinibridge tweets were oneoff 
posts from existing Twitter users. 

Operation Bikini Bridge was outed 
as an internet hoax within days of its 
launch, but the damage was done. 
Online users and media outlets had 
already succumbed to the prank.

How body ideals spread through 
social media
Trends such as thinspiration and 
fitspiration provide insight into the 
darker side of how social media shape 
attitudes to women’s bodies. However, 
what is less understood is how body 
ideals are communicated through social 
media and gain traction. 

Our recent research analysed the viral 
spread of the bikini bridge. We identified 
four factors that contributed to its notoriety.

Firstly, it was a simple, singular body 
goal: the term ‘bikini bridge’ offered 
catchy mass appeal as something that 
users could strive to achieve. As Riley 
tweeted (1/7/2014, 9.34pm): 

Y is having a #bikinibridge suddenly 
2014 news? Please, I was obsessed 
w/ bikini bridge before it even had 

a name. 

Secondly, it did not matter if the notion 
of a bikini bridge was real or fake — it 
was believable as it drew on innate 
cultural beliefs about how a woman’s 
body should look. As Chrissy tweeted 
(1/10/2014, 1.46pm): 

You can’t blame the Internet for a 
body image culture that already 

existed #bikinibridge 

Thirdly, the bikini bridge was accelerated 
by other online communities, such 
as proanorexia groups and online 
pornographers, who leveraged the 
bikini bridge hashtag to spread their 
own messages. As proana user Ashley 
tweeted (1/12/2014, 8.05pm): 

Perfectly concave #thinspo 
#bikinibridge #hipbones 

Finally, online users helped further 
spread the bikini bridge trend by voicing 
conflicting opinions about it — creating a 
very public conversation. For example, 
BridgesAreBest tweeted (1/7/2014, 
12.06am): @FeministGroup 

This is a movement for feminists, by 
feminists. Free your body. It’s your 

choice. Embrace the #bikinibridge. 

In response, FeministGroup tweet
ed (1/7/2014, 12.08am): 

No way! The #bikinibridge 
craze is the new thigh gap 
— telling young women their 
worth is based on their lack 

of body size. Not ok!

Hashtags, social media and body 
idealisation
In a culture in which people, especially 
women, turn to social media for 
information and social cues about their 
bodies, the bikini bridge has paved 
the way for a variety of hashtagdriven 
body ideals to emerge. Since it, we 
have witnessed the rise of #hotdoglegs, 
#thighbrow and #underboob.

Social media platforms such as Tumblr, 
Instagram, Pinterest and Twitter provide 
visual and verbal representations of 
body ideals and associated motivational 
phrases. Moreover, they allow the 
speedy propagation of information to a 
large group of users, creating an ideal 
environment for the emergence and 
dissemination of trends. 

Hashtags play an important role in 
this. Traditionally employed to help 
people sort, find, organise and share 
content, hashtagging has transitioned 
from a functional tool to a cultural genre. 

Research has found that time spent 
on social media is associated with 
increased body surveillance, disordered 
eating, internalisation of the thin 
ideal, heightened body consciousness 
and shame, appearancebased com
parisons and the reproduction of 
gender stereotypes and ideologies of 
attractiveness. 

Body ideals as viral sensations
The bikini bridge phenomenon caught on 
quickly because it reflected the cultural 
expectations placed on women’s bodies 
and what is seen as culturally valuable.
Prior to the bikini bridge, societal norms 
already suggested that women should 

Social media, the ‘bikini bridge’ and the  
          viral contagion of body ideals 
Authors: 
Jenna Drenten 
Assistant Professor of Marketing  
Loyola University Chicago 
Lauren Gurrieri  
Senior Lecturer in Marketing  
RMIT University

4 December 2017

NEED SUPPORT?
Eating Disorders Queensland  
provides community support & 

treatment services for individuals & 
families living with eating disorders.

Ph: (07) 3844 6055 
eatingdisordersqueensland.org.au

Butterfly National Helpline
1800 33 4673 (8am – midnight)

butterfly.org.au
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be conscious of their stomachs and 
hips. The difference is that nowadays 
social media users can create an entire 
body image phenomenon through a 
series of keystrokes and branded, 
catchy nicknames.

Online body image trends like 
the bikini bridge reward women for 
achieving a single body part, rather 
than focusing on overall health and 
wellbeing. Hashtags move cultural 

messages beyond generalised ideals of 
body perfection, such as being thin, and 
toward singularised versions of body 
perfection, such as attaining a “bikini 
bridge” or “thigh gap”. 

Such simplistic, socialmediadriven 
body ideals create a disturbing new set 
of pressures for young women.

Source: This article is republished from The Conversation 
under a Creative Commons licence (CC BY-ND 4.0). Read 
the original article at: <https://theconversation.com/
social-media-the-bikini-bridge-and-the-viral-contagion-of-
body-ideals-87262>.

with 
LAURELYN HIGGINS 
Registered  
Dental Hygienist

mouth
matters

Can  
social media 
affect your 

teeth?

Repeated exposure to photos of 
impossibly beautiful celebrity 

smiles, and the socioeconomic 
status this implies, can some times 
make teenage girls and women 
feel less confident about their own 
teeth. 

The desire for a perfect smile can 
be so strong that they purchase 
‘doityourself’ (DIY) products on
line that can potentially damage 
teeth or gums. 

‘DIY teeth whitening’ and ‘DIY 
orthodontics’ (teeth straightening 
kits) are two of the most frequently 
searched topics online.

When DIY whitening goes wrong, 
the most common side effects are 
tooth sensitivity, chemical burns 
and blisters. This can happen 
when high concentrations of 
bleach are used frequently or 
for long periods of time. For this 
reason the Australian Competition 
and Consumer Commission (ACCC) 
recommends that consumers do 
not use DIY kits with more than 
6% hydrogen peroxide or 18% 
carbamide peroxide.1

When DIY orthodontics goes 
wrong, the results can be catas
trophic and irreversible, ranging 
from gum recession through to 
bone loss, and tooth mobility. 

The safest approach to whitening 
or orthodontics begins with a visit 
to a dental expert to find out if 
you’re ready to whiten or have 
orthodontic treatment, as your 
teeth or gums may need attention 
first. Then the best whitening or 
orthodontic option is planned 
and supervised, so there are no 
undesired results.
Reference
1.  Australian Competition and Consumer Commission 

(9 Dec 2011) Media Release ‘ACCC takes action on 
unsafe teeth-whiteners’ <https://www.accc.gov.au/
media-release/accc-takes-action-on-unsafe-teeth-
whiteners>. 

Wiyi Yani U Thangani (Women’s Voices): 
Securing our Rights, Securing our Future 

2020 Report has been released! 

W iyi Yani U Thangani (Women’s Voices): Securing Our 
Rights, Securing our Future 2020 holds the voices 

and stories of over 2,000 First Nations women and girls of 
all ages, from all across Australia, belonging to hundreds 
of different ancestral countries. The report carries their 
incredible strengths, unyielding determination and 
diverse lived realities.

Wiyi Yani U Thangani provides a well overdue gender lens 
to all aspects of life from health to justice, employment, 
safety, land and country, child protection and education. 

        It provides the evidence that the inequalities experienced by 
Aboriginal and Torres Strait Islander women and girls are perpetuated and entrenched 
by mainstream systems and structures that have marginalised the voices of women 
and girls for generations. Wiyi Yani U Thangani sets out a comprehensive plan for 
largescale structural change needed to combat and overcome these inequalities. 

The Report and the Community Guide can be accessed at:  
<https://wiyiyaniuthangani.humanrights.gov.au/report/report>. 

Source: Based on © Australian Human Rights Commission. Provided under a Creative Commons licence (CC BY 4.0).

Technology-based abuse and surveillance are not always easy to identify  
but can include the use of the internet, social media, mobile devices,  

email or surveillance devices to stalk, harass and abuse you.
It can take many forms and may make an individual feel like  

they are unable to escape.
It is a form of domestic and family violence. 

Find out more via www.qld.gov.au/knowdfv

 
Call DVConnect for free, confidential crisis support.

DVConnect Womensline: 1800 811 811 (24/7)
DVConnect Mensline: 1800 600 636 (7 days, 9am to midnight)

In an emergency, call Triple Zero (000) and ask for Police.
Source: Based on © The State of Queensland 1995-2021. Creative Commons Attribution 3.0  

Continued from page 6
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NEXT NEWSLETTER THEME

We welcome your article ideas  
and other nonprofit submissions. 
Contact us as soon as possible at 

coordinator@qwhn.asn.au  
to obtain full submission guidelines. 

DEADLINE: 24 SEPT 2021 

Ph: (07) 4789 0665
PO Box 1855, Thuringowa BC QLD 4817

Email: coordinator@qwhn.asn.au
Website: www.qwhn.asn.au

CHAIRPERSON &  
Nth Qld Representative: Dr Betty McLellan 
TREASURER/SECRETARY &  
South Qld Representative: Karin Cheyne 
West Qld Rep: Aunty Peggy Tidyman
Central Qld Rep: Bronwyn Patton

We welcome your feedback 
and suggestions for topics  
you would like to see  
in future editions. 

Please contact the QWHN Coordinator 
Maree Hawken on (07) 4789 0665 
or email: coordinator@qwhn.asn.au

‘Accidents & Injuries’ 
DO YOU OR YOUR ORGANISATION HAVE 

EXPERTISE IN WOMEN’S HEALTH? 
Share your insights with over 450  
health & community organisations  

and women in Queensland. 

Newsletter content 
is provided for 

information 
purposes only and 
is not a substitute 

for your health 
professional’s 

advice. Opinions 
expressed by 

article contributors 
do not necessarily 
reflect those of the 
QWHN. Copyright 

remains with  
each author.

HAVE YOUR SAY…

QUEENSLAND WOMEN’S 
HEALTH NETWORK INC 

QWHN respectfully acknowledges the 
Traditional Custodians and Elders of this nation.

You can help us promote 
the health and well-being of 

Queensland women:

JOIN US!
QWHN Membership is open 

to individual women, and 
organisations. 

Visit: <qwhn.asn.au> for details.

LIKE US!
Follow us on Facebook.

PROMOTE US!
Pass our newsletters on  

to other women. 
Encourage friends or colleagues  

to visit our website. 

women’s 
health 
on the 

net
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The Queensland Family and  
Child Commission

is committed to protecting young 
Queenslanders from online dangers.

The website provides information 
and resources, and links to the 

following organisations:

The Office of the eSafety Com
missioner is the national leader in 
promoting online safety. It provides 
a complaint service, research and 
audiencespecific content.
Carly Ryan Foundation was est
ablished to create awareness and 
educate children and parents on 
online child sexual exploitation. 
Kids Helpline is Australia’s only free, 
private and confidential 24/7 phone 
and online counselling service for 
children and young people aged 5 
to 25.
Alannah and Madeline Foundation 
aims to care for children who have 
experienced or witnessed serious 
violence, reduce the incidence of 
bullying, cyber bullying and other 
cyber risks, and advocate for the 
safety and wellbeing of children.
Legal Aid Queensland provides 
legal information around peerto
peer sexting, imagebased abuse 
and online sexual harassment.
Parentline offers confidential 
phone and WebChat counselling 
and support for parents and carers 
of children in Queensland and the 
Northern Territory.
ThinkUKnow is a partnership be
tween the Australian Federal Police 
and a number of corporations. The 
cyber safety presentations sen
sitively cover a range of topics 
including sexting, cyber bullying, 
online child exploitation, online pri
vacy and, importantly, what to do 
when something goes wrong. 

For more information:
Queensland Family and  

Child Commission  
www.qfcc.qld.gov.au/keeping-

kids-more-safe/out-dark-
protecting-kids-dangers-online

Source: Based on Queensland Family and Child 
Commission © The State of Queensland 2021. 
Creative Commons licence (CC BY 4.0).

oneplace is an online community 
services search directory — created 
to help Queenslanders easily find 
local support. There are more than 
58,000 services listed in oneplace 
offering support with parenting, 
domestic and family violence, legal 
issues, mental health and coun
selling, housing, fin ancial issues and 

food assistance. 
The best part is that oneplace is  

easy to use and it’s free. 

Try it today 
www.oneplace.org.au

 Need information on
HOW TO KEEP KIDS 

SAFE ONLINE?

Recovery was hard. It’s taken time
but ... I’ve done it.


